
Delivery Codes

     1 = Face-to-Face Delivery (On-Campus, Off-Campus, or ITV)

     2 = Online Only Delivery (79)

     3 = Blended Delivery (99) (Face-to-Face and Online)

     4 = Multiple Deliveries                                                                                                                                                                                                                    

     5 = Hybrid Delivery (89) One Couse/Two Different Modes

4-YEAR COURSE SCHEDULE (Revised 05-11-2010)--Courses listed use names prior to changes being made for the 2011-2013 catalog.

2010-2011 2011-2012 Offered

SUB CRS # COURSE TITLE FALL SPR SUM FALL SPR SUM FALL SPR SUM FALL SPR SUM

ACTG 160 TOPICS IN ACCOUNTING 4 4 4 4 4 4 4 4 4 4 4 4

ACTG 241 ACTG PRINCIPLES I 4 4 2 4 4 2 4 4 2 4 4 2

ACTG 242 ACTG PRINCIPLES II 4 4 2 4 4 2 4 4 2 4 4 2

ACTG 332 ACTG INFO. SYSTEMS 4 4 4 4 Every Fall

ACTG 337 COST ACCOUNTING 4 4 4 4 Every SP

ACTG 341 INTER. ACTG I 4 4 4 4 Every Fall

ACTG 342 INTER. ACTG II 4 4 4 4 Every SP

ACTG 343 INTER. ACTG III

ACTG 430 PERSONAL INCOME TAX 4 4 4 4 Every SP

ACTG 431 CORP./FIDUCIARY TAX 4 4 4 4 Every Fall

ACTG 433 GOV./N-F-P ACCOUNTING 4 4 4 4 Every Fall

ACTG 438 AUDITING 4 4 4 4 Every SP

ACTG 443 ADVANCED ACCOUNTING 4 4 4 4 Every Fall

ACTG 460* TOPICS IN ACCOUNTING 4 4 4 4 4 4 4 4 4 4 4 4

ACTG 531 FINANCIAL ACCOUNTING

ACTG 532 MANAGERIAL ACCOUNTING 2 2 2 2 Every Fall

ACTG 560* TOPICS IN ACCOUNTING 4 4 4 4 4 4 4 4 4 4 4 4

*Dual-Numbered Course jkw2

2013-142012-2013ACCOUNTING (ACTG)

11/5/2010



Delivery Codes

     1 = Face-to-Face Delivery (On-Campus, Off-Campus, or ITV)

     2 = Online Only Delivery (79)

     3 = Blended Delivery (99) (Face-to-Face and Online)

     4 = Multiple Deliveries

     5 = Hybrid Delivery (89) One Couse/Two Different Modes

4-YEAR COURSE SCHEDULE (Revised 05-11-2010)--Courses listed use names prior to changes being made for the 2011-2013 catalog.

BUS.ADM. (BA) 2010-2011 2011-2012 Offered

SUB CRS # COURSE TITLE FALL SPR SUM FALL SPR SUM FALL SPR SUM FALL SPR SUM

BA 160 TOPICS IN BUSINESS 4 4 2 4 4 2 4 4 2 4 4 2

BA 241 QUANTITATIVE METHODS 2 3 2 2 3 2 2 3 2 2 3 2

BA 331 BUSINESS COMMUNICATIONS 4 4 2 4 4 2 4 4 2 4 4 2

BA 336 BUS/ECON. STATISTICS 4 4 2 4 4 2 4 4 2 4 4 2

BA 337 BUSINESS LAW 4 1 2 4 1 2 4 1 2 4 1 2

BA 390 INTERNSHIP IN BUSINESS 1 1 1 1 1 1 1 1 1 1 1 1

BA 400 IND.STUDY OR RESEARCH 1 1 1 1 1 1 1 1 1 1 1 1

BA 431 PROFESSIONAL ETHICS 3 2 2 3 2 2 3 2 2 3 2 2

BA 432 LEGAL ASPECTS OF BUSINESS OWNERSHIP 4 2 4 2 4 2 4 2 Every Sp&Sum

BA 460 TOPICS IN BUSINESS 4 4 2 4 4 2 4 4 2 4 4 2

BA 500 IND. STUDY OR RESEARCH 1 1 1 1 1 1 1 1 1 1 1 1

BA 560 TOPICS IN BUSINESS 4 4 2 4 4 2 4 4 2 4 4 2

BA 600 IND. STUDY OR RESEARCH 1 1 1 1 1 1 1 1 1 1 1 1

BA 655 SCHOLARLY PROJECT 1 1 1 1 1 1 1 1 1 1 1 1

BA 660 THESIS 1 1 1 1 1 1 1 1 1 1 1 1

BA 690 INTERNSHIP IN BUSINESS 1 1 1 1 1 1 1 1 1 1 1 1

jkw2

2013-142012-2013

11/5/2010



Delivery Codes

     1 = Face-to-Face Delivery (On-Campus, Off-Campus, or ITV)

     2 = Online Only Delivery (79)

     3 = Blended Delivery (99) (Face-to-Face and Online)

     4 = Multiple Deliveries

     5 = Hybrid Delivery (89) One Couse/Two Different Modes

4-YEAR COURSE SCHEDULE (Revised 05-11-2010)--Courses listed use names prior to changes being made for the 2011-2013 catalog.

ECONOMICS (ECON) 2010-2011 2011-2012 Offered

SUB CRS # COURSE TITLE FALL SPR SUM FALL SPR SUM FALL SPR SUM FALL SPR SUM

ECON 130 SURVEY OF ECONOMICS 4 2 4 2 4 2 4 2 Every Fall&Sum

ECON 160 TOPICS IN ECONOMICS 4 4 2 4 4 2 4 4 2 4 4 2

ECON 231 MACROECONOMICS 4 4 4 4 4 4 4 4 Every Fall&SP

ECON 232 MICROECONOMICS 4 4 4 4 4 4 4 4 Every Fall&SP

ECON 332 INT'L ECON. & SOCIETIES 3 2 3 2 Every Spring

ECON 334 AG. ECON./AG. BUS. 1 1 Every Odd Fall

ECON 338 AG. MARKETING 1 1 Every Even Fall

ECON 434 NATL. AG. POLICY 1 1 Every Odd SP

ECON 460 TOPICS IN ECONOMICS 4 4 4 4 4 4 4 4 4 4 4 4

ECON 537 MANAGERIAL ECONOMICS 2 2 2 2 Every Fall

ECON 560 TOPICS IN ECONOMICS 4 4 4 4 4 4 4 4 4 4 4 4

jkw2

2013-142012-2013

11/5/2010



Delivery Codes

     1 = Face-to-Face Delivery (On-Campus, Off-Campus, or ITV)

     2 = Online Only Delivery (79)

     3 = Blended Delivery (99) (Face-to-Face and Online)

     4 = Multiple Deliveries

     5 = Hybrid Delivery (89) One Couse/Two Different Modes

4-YEAR COURSE SCHEDULE (Revised 03-01-2010)--Courses listed use names prior to changes being made for the 2011-2013 catalog.

FINANCE (FIN) 2010-2011 2011-2012 Offered

SUB CRS # COURSE TITLE FALL SPR SUM FALL SPR SUM FALL SPR SUM FALL SPR SUM

FIN
160 TOPICS IN FINANCE 4 4 4 4 4 4 4 4 4 4 4 4

FIN
238 RISK MGMT & INS 4 4 Every Other SP

FIN 330 PRINCIPLES OF FINANCE 4 4 2 4 4 2 4 4 2 4 4 2

FIN 331 FIN.MRKTS & INSTITUTIONS 2 4 Every Other Fall

FIN 335 AG. FINANCE 1 1 Every Other SP

FIN 339 PERSONAL FINANCE 4 4 Every Other Fall

FIN 430 REAL EST. INVEST. 5 5 Every Other Fall

FIN 432 FINANCIAL MANAGEMENT 4 4 4 4 Every Spring

FIN 439 INVESTMENT ANALYSIS 4 4 Every Other SP

FIN 460 TOPICS IN FINANCE 4 4 4 4 4 4 4 4 4 4 4 4

FIN 532 FINANCIAL MANAGEMENT ? 4 4 4 Every Spring

FIN 560 TOPICS IN FINANCE 4 4 4 4 4 4 4 4 4 4 4 4

FIN 631 MANAGERIAL FINANCE 2 2 2 2 Every Spring

jkw2

2013-142012-2013

11/5/2010



Delivery Codes

     1 = Face-to-Face Delivery (On-Campus, Off-Campus, or ITV)

     2 = Online Only Delivery (79)

     3 = Blended Delivery (99) (Face-to-Face and Online)

     4 = Multiple Deliveries

     5 = Hybrid Delivery (89) One Couse/Two Different Modes

4-YEAR COURSE SCHEDULE (Revised 05-11-2010)--Courses listed use names prior to changes being made for the 2011-2013 catalog.

MANAGEMENT (MGMT) 2010-2011 2011-2012
SUB CRS # COURSE TITLE FALL SPR SUM FALL SPR SUM FALL SPR SUM FALL SPR SUM

MGMT
160 TOPICS IN MANAGEMENT 4 4 4 4 4 4 4 4 4 4 4 4

MGMT 230 PRIN.  MANAGEMENT 4 4 2 4 4 2 4 4 2 4 4 2

MGMT 330 ORG. THEORY & BEHAVIOR 3 2 3 2

MGMT 430 HUMAN RESOURCE MGMT 3 2 3 2

MGMT 432 PROD. & OPERATIONS MGMT 3 2 3 2

MGMT 434 STRATEGIC MGMT 4 2 4 2 4 2 4 2

MGMT 460 TOPICS IN MANAGEMENT 4 4 4 4 4 4 4 4 4 4 4 4

MGMT 530 HUMAN RESOURCE MGMT

MGMT 560 TOPICS IN MANAGEMENT 2 2 2 2 2 2 2 2 2 2 2 2

MGMT 620 HIGH PERFORMANCE LEADERSHIP 2 2 2 2

MGMT 630 ORGANIZATIONAL BEHAVIOR 2 2 2 2

MGMT 634 BUSINESS STRATEGY 2 2 2 2

MGMT 639 LEGAL/SOC.ENVIRON.BUS. 2 2 2 2

2013-142012-2013

11/5/2010



     1 = Face-to-Face Delivery (On-Campus, Off-Campus, or ITV)

     2 = Online Only Delivery (79)

     3 = Blended Delivery (99) (Face-to-Face and Online)

     4 = Multiple Deliveries

     5 = Hybrid Delivery (89) One Couse/Two Different Modes

4-YEAR COURSE SCHEDULE (Revised 05-11-2010)--Courses listed use names prior to changes being made for the 2011-2013 catalog.

MGMT INFO SYS  (MIS) 2010-2011 2011-2012

SUB CRS # COURSE TITLE FALL SPR SUM FALL SPR SUM FALL SPR SUM FALL SPR SUM

MIS 130 PRIN. INFORMATION SYS. 4 4 2 4 4 2 4 4 2 4 4 2

MIS 160 TOPICS IN MIS 4 4 2 4 4 2 4 4 2 4 4 2

MIS 235 BUSINESS PROGRAMMING 2 2 2 2

MIS 330 APPLIED INFO. PROCESS. 2 2 2 2

MIS 331 DATABASE MANAGEMENT 2 2 2 2

MIS 332 DECISION SUPPORT  SYS. 4 4 4 4 4 4 4 4

MIS 337 E-COMMERCE 2 2 2 2

MIS 430 PROJECT MANAGEMENT 2 4 2 4

MIS 431 SYS. ANALYSIS & DESIGN  2  2  2  2

MIS 460 TOPICS IN MIS 4 4 2 4 4 2 4 4 2 4 4 2

MIS 560 TOPICS IN MIS 4 4 2 4 4 2 4 4 2 4 4 2

MIS 632 INFO. SYS. FOR MGRS. 2 2 2 2 2 2 2 2

2013-142012-2013

11/5/2010



Delivery Codes

     1 = Face-to-Face Delivery (On-Campus, Off-Campus, or ITV)

     2 = Online Only Delivery (79)

     3 = Blended Delivery (99) (Face-to-Face and Online)

     4 = Multiple Deliveries

     5 = Hybrid Delivery (89) One Couse/Two Different Modes

4-YEAR COURSE SCHEDULE (Revised 05-11-2010)--Courses listed use names prior to changes being made for the 2011-2013 catalog.

MARKETING/ENTR (MKTG) 2010-2011 2011-2012

SUB CRS # COURSE TITLE FALL SPR SUM FALL SPR SUM FALL SPR SUM FALL SPR SUM

MKTG 160 TOPICS IN MKTG/ENTRE 4 4 4 4 4 4 4 4 4 4 4 4

MKTG 231 PRINCIPLES MARKETING 4 4 2 4 4 2 4 4 2 4 4 2

MKTG 331 SALES TECHNIQUES 2 2 2 2

MKTG 334
ENTRE--IMAGINATION & 

OPPORTUNITY
4 4 4 4

MKTG 335 ENTRE--BUSINESS START-UP 4 4 4 4

MKTG 336
ENTRE--PROMOTIONS & 

ADVERTISING
4 2 4 2

MKTG 338 BUYER BEHAVIOR  2  4  2  4

MKTG 435 BUS/MKTG. STRATEGIES 4 4 4 4

MKTG 439 BUS/MKTG. RESEARCH 4 4 4 4

MKTG 460 TOPICS IN MKTG/ENTRE 4 4 4 4 4 4 4 4 4 4 4 4

MKTG 539 BUS/MKTG. RESEARCH

MKTG 560 TOPICS IN MKTG/ENTRE 4 4 2 4 4 2 4 4 2 4 4 2

MKTG 630 MARKETING MANAGEMENT 2 2 2 2

2013-142012-2013

11/5/2010


